5 Tips to Market Your Business
in Tough Economic Times
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Your business should have a recognizable logo, color scheme and typeface on all advertising and display
materials. Use your business identity on things like business cards, brochures, postcards, mailers, store signage,
emails and your website. If you keep it consistent, your business will stick in customers’ heads and they will be
more likely to remember you and patronize your business on a regular basis.
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These days, everyone is on the internet. If you don’t have a website, your business is at a disadvantage. You
don’t have to make a huge investment to have a web presence. A simple two-page site that is well designed
is a great start. If you already have a website, make sure it is up to date and fresh.

FL__Custn.m.eLS.euLi.ce_
When it comes to customer service, a little extra effort can make a huge difference in getting repeat business.
Always make your customers feel welcome and appreciated. Take some time to talk to them, make sure they

are aware of all the services your business offers and ask them if there is anything you can do to improve
your business.
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Get out and network with other business professionals and potential customers. During a bad economy, it is
more important than ever to keep your business in the spotlight.
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Talk to a Graphic Designer and/or Marketing specialist about economical ways you can market your business.
Working together, you can put together a plan that fits your needs and your budget.Wise Acre Farm Graphic

Design offers free consulting and price quotes on graphic design, print and website design & maintenance.We
are always available to answer your questions and help you with your Marketing and Advertising needs.
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